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“ Please print this page and tape it to your wall so you will remember to attend this Your 
Book Publishing Coach  Teleclass ...”

 
--Diane Eble 

     ====================================================

Teleseminar Dial-In Details

  Date & Time: Thursday, August 28, 2008
12 p.m. Central (10 a.m. Pacific, 1 p.m. Eastern)

Dial In: 218-486-3694 

Use Conference ID:  821610##

To attend this event online via webcast, click this link at the 
appointed time...

http://instantTeleseminar.com/?eventid=4095912   

    Topic: “Choosing Your Best-Selling Title Case Study", QA, 
Resource of the Week
 
    Duration: 30-45 minutes

     ==============================================================
 

3 Tips for Getting the Most Out of This Call
  

1. Print out this Resource Guide so you can take notes during the call.

2. Take the suggested action steps.
 

3. Check out the resources mentioned as soon as you can.

Quote of the Call:
"The genius is in your market." 

--Alex Mandossian
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Each week I'll offer a short lesson with a tip, answer questions 
submitted ahead of time and on the call, and talk about a 
recommended resource.

Today's Tip will come last, because it's a perfect follow-up to the 
3 very good questions that I'll be answering.  The tip will focus on 
titling—why it's so important, and how to test for a title for 
anything. We'll go over my own case study of how I surveyed my 
subscribers to find out which title they preferred for a mini-course 
I want to offer … and the surprising results.

Q&A

1. "What is the first step in writing a book?" –Dr. Molly 

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________
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2. "What are some good strategies for determining market 
interest as well as gaps in the existing book market?"--Lynne

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________
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3. "When you're building a platform, working on your writing; 
how do you step it up and get noticed by a publisher? An 
acquisitions editor said earlier this year I don't have a big 
enough platform. When can you go back and say look at 
what I am working on? In a nice way? What kind of 
information do they want?" --Pam

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________
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Case Study: Surveying for a Winning Title

What I did and why:

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

Results:

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________
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____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

Suggestions for you:

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________

____________________________________________________
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Recommended Resources and Action Steps:

1. Jump Start Your Book: 12 Steps to Writing a Book that 
Sells (best way to start your book)
http://www.jumpstartyourbook.com

2. Special Report: "Case Study: Surveying for a Winning 
Title": download at 
http://www.publishingcoachweekly.com

3. Sign up for notification for when I next teach the 
"Choosing Your Bestselling Title" course: 
http://www.choosingyourbestsellingtitle.com

4. Check out the Special Report, "How to Choose Your 
Bestselling Title" at 
http://www.howtochooseyourbestsellingtitle.com.

5. Keep asking questions and attending this class!
http://www.askyourbookpublishingcoach.com

6. Tell others about Publishing Coach Weekly! 
http://www.publishingcoachweekly.com
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